MARKETING

& SALES

POSTSECONDARY OPTIONS

MASTER'S/
H'?;'DSU%"}%?“ CERTIFICATE/ | ASSOCIATE'S BACHELOR'S DOCTORAL
CERTIFICATION LICENSE* DEGREE DEGREE PROFESSIONAL
DEGREE
Microsoft Office  Certified Product Marketing/Marketing Management, Marketing
Specialist or Manager General
Expert - Excel
Microsoft Office ~ DMA Certified Consqmer Business Administration
Specialist or Marketing Merchandising/Ret
Expert - Word Professional 2iing Management
Certified International Applied Economics
Salesperson Marketing
Real Estate Business Marketing Advertising
Appraiser Research

COURSES

Principles of Business, Marketing, and Finance

Sports and Entertainment Marketing
Virtual Business

Advertising

Advanced Marketing
Career Preparation |

MEDIAN  ANNUAL %
OCCUPATIONS  "\WAGE  OPENINGS GROWTH
Marketing R h
Ana?;sfslgﬁd l\eﬂzerzg'zing $7O'346 4,664 40%
Specialists
Insurance Sales $43,181 5,886 30%
Agents
Management $87,651 4,706 32%
Analysts
Wholesale and o
Retail Buyers $51,106 1,299 19%
First-Line Supervisors
of Retail Sales Workers 372,550 2:826 15%

WORK BASED LEARNING AND EXPANDED
LEARNING OPPORTUNITIES

Exploration Activities:
Future Business Leaders
of America (FBLA), and

Work Based Learning
Activities:
Internship with local

Additional industry based certification information is available from the TEA CTE website.

For more information on postsecondary options
for this program of study, visit TXCTE.org.

Coop business to provide

marketing skills

The Marketing and Sales program of study teaches CTE concentrators how to collect information to determine potential sales of a product
or service and/or create a marketing campaign to market or distribute goods and services. Through this program of study, students will
learn the skills necessary to understand and apply data on customer demographics, preferences, needs, and buying habits.

The Business, Marketing, and Finance Career Cluster® focuses on careers in planning, organizing, directing, and evaluating business

functions essential to efficient and productive business operations.

Successful completion of the Marketing and Sales program of study will fulfill requirements of the Business and

Industry Endorsement.




COURSE INFORMATION

PREREQUISITES (PREQ)

COURSE NAME SERVICE ID
COREQUISITES (CREQ)

Principles of Business, Regular: None
Marketing, & Finance Regular or 8601 OR 8601-6 (1 credit) Dual Credit: SWTIC 10-12

Dual Credit requirements

Sports & Entertai t
ports & tn elf ainmen 8616 (.5 credit) Principles of BMF 11-12
Marketing

Advertising 8617 (.5 credit) Principles of BMF 11-12
Virtual Business 8614 (.5 credit) Principles of BMF 11-12

Advanced Marketin 8618 (2 credits) Sports & Entertainment 12
& Marketing | & Advertising

Career Prep | 8606 (3 credits) None 12

COURSE DESCRIPTIONS

Principles of Business, Marketing, & Finance Regular: College Credits for DC: BUSI 1301 & BMGT 1301
Principles of Business, Marketing, & Finance Dual Credit
In the first semester, students will create their very own business! Students are given the opportunity to enjoy hands-on learning in all areas of business, including the process of

building one from the ground up. The second semester allows students to learn to walk in the shoes of a supervisor. Through discussion, role-play, and group interaction students will
gain familiarity with valuable leadership qualities, as well as experience in managing the diverse situations of the workplace.

Sports & Entertainment Marketing:

Sports and Entertainment Marketing will provide students with a thorough understanding of the marketing concepts and theories that apply to sports and
entertainment. The areas this course will cover include basic marketing concepts, publicity, sponsorship, endorsements, licensing, branding, event marketing,
promotions, and sports and entertainment marketing strategies.

Advertising:

Students will gain knowledge of techniques used in current advertising, including issues of advertising, historical influences, strategies, media decision processes as
well as integrated marketing communications, and careers in advertising and sales promotion. This course provides an overview of how communication tools can
be used to reach target audiences and increase consumer knowledge.

Virtual Business:

Students incorporate a broad base of knowledge that includes the legal, managerial, marketing, financial, ethical, and international dimensions of business to make appropriate
business decisions. Students will be able to identify steps needed to locate customers, set fees, and develop client contracts. Students will be able to provide administrative, creative,
and technical services using advanced technological modes of communication and data delivery. The student builds a functional website that incorporates the essentials of a virtual
business.

Advanced Marketing:

In Advanced Marketing, students will gain knowledge and skills that help them become proficient in one or more of the marketing functional areas. Students will
illustrate appropriate management and research skills to solve problems related to marketing. This course covers technology, communication, and customer-
service skills.

Career Prep I:
Career Preparation | provides opportunities for students to participate in a work-based learning experience that combines classroom
instruction with business and industry employment experiences.

Gonnecting Education / ;
fo Careers

Courses in yellow are advanced courses for endorsement
purposes.
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	Level 1 Courses: Principles of Business, Marketing, and Finance


	Level 2 Courses: Sports and Entertainment Marketing 
Virtual Business
	Level 3 Courses: Advertising

	Level 4 Courses: Advanced Marketing 
Career Preparation I
	High School/Industry Certification Field 1: Microsoft Office Specialist or Expert - Excel 
	High School/Industry Certification Field 2: Microsoft Office Specialist or Expert - Word
	High School/Industry Certification Field 3: 
	High School/Industry Certification Field 4: 
	Certificate/License* Field 1: Certified Product Manager
	Certificate/License* Field 2: DMA Certified Marketing Professional
	Certificate/License* Field 3: Certified Salesperson
	Certificate/License* Field 4: Real Estate Appraiser
	Associate's Degree Field 2: Consumer Merchandising/Retailing Management
	Associate's Degree Field 3: International Marketing
	Associate's Degree Field 4: Business
	Bachelor's Degree Field 4: Marketing Research
	Master's/Doctoral Professional Degree Field 1: Marketing
	Master's/Doctoral Professional Degree Field 4: Advertising
	Bachelor's, Master's/Doctoral Professional Degree Field 2: Business Administration
	Bachelor's, Master's/Doctoral Professional Degree Field 3: Applied Economics
	Associate's, Bachelor's Degree Field 1: Marketing/Marketing Management, General
	*Includes Level Certificates: Additional industry based certification information is available from the TEA CTE website.
	Postsecondary options for this program of study: For more information on postsecondary options
for this program of study, visit TXCTE.org.
	Occupations Field 1: Marketing Research Analysts and Marketing Specialists 
	Occupations Field 2: Insurance Sales Agents 
	Occupations Field 3: Management Analysts 
	Median Wage Field 1: $70,346

	Median Wage Field 2: $43,181

	Median Wage Field 3: $87,651

	Median Wage Field 4: $51,106

	Median Wage Field 5: $72,550

	Annual Openings Field 1: 4,664

	Annual Openings Field 2: 5,886

	Annual Openings Field 3: 4,706
	Annual Openings Field 4: 1,299

	Annual Openings Field 5: 2,826

	Percentage Growth Field 1: 40%
	Percentage Growth Field 2: 30%
	Percentage Growth Field 3: 32%
	Percentage Growth Field 4: 19%
	Percentage Growth Field 5: 15%
	Awareness Courses, Exploration Activities: Exploration Activities:
Future Business Leaders of America (FBLA), and Coop
	Career Preparation Activities: Work Based Learning Activities:
Internship with local business to provide marketing skills
	Marketing and Sales program of study: The Marketing and Sales program of study teaches CTE concentrators how to collect information to determine potential sales of a product or service and/or create a marketing campaign to market or distribute goods and services. Through this program of study, students will learn the skills necessary to understand and apply data on customer demographics, preferences, needs, and buying habits. 
	Business, Marketing, and Finance Career Cluster: The Business, Marketing, and Finance Career Cluster® focuses on careers in planning, organizing, directing, and evaluating business functions essential to efficient and productive business operations.
	Successful completion of the Marketing and Sales program of study: Successful completion of the Marketing and Sales program of study will fulfill requirements of the Business and
Industry Endorsement.                                            
	Occupations Field 4: Wholesale and Retail Buyers
	Occupations Field 5: First-Line Supervisors of Retail Sales Workers


